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Consumer Purchase Decision

Consumers have a significant impact on a
product's future in the marketplace. A
consumer's purchase of a product is a step
toward brand building initiative and
demonstrates its likeability.

The most important step toward brand
building is the purchase of a product, which
signifies its acceptance.
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Rights of Indian

Consumers

We pay tribute to Indian consumers, who are the driving force behind paradigm shifts in the Indian
market. When it comes to marketing strategies, they are the source of inspiration and motivation for
businesses. The consumer rights outlined below are the result of enlightened initiatives spearheaded
by consumer education pioneers, the actions of which have resulted in the Indian marketplace
becoming more vibrant and dynamic.

: Right
§ to
g Safety
§
Right Right
to to
Choose Seek Redressal
Consumer
Rights &
Responsibilities
Right .
. Right
Informed to be
Heard
Right
to
Consumer
Education
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Consumer
Rights & Responsibilities

In order to protect their long-term interests,
consumers have the right to ensure the quality of the
products available on the market. Indian Standards
Institution (ISI) (for industrial and electrical
products), AGMARK (or Agriculture Mark for
agricultural products), FPO mark (for processed fruit
items), and other quality marks are used in India.

Right to be heard

The consumer can insist on acquiring all the
necessary details regarding the products and
protect themselves from malpractices.

Right to Seek Redressal

It is the right of a consumer to have accessibility to a
variety of products available in the market at fair
prices.

Rights to Consumer Education
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Right to Safety

The consumer's interest will be given proper
consideration and they will be provided with the
appropriate forum to do so.

Right to be Informed

The consumer has the right to claim for redressal
in case of exploitation and demand for a fair
settlement.

Right to Choose

It is also the responsibility of the consumer to be
aware of their rights and hence the right to
consumer education means the right to acquire
relevant skills and knowledge as required to be an
informed consumer.
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PRODUCT LAUNCHES

REVIVE
CAPSULE

=7 Safed Musli

-' Vansha lochana
w 4 Shilajit

_' REVIVE

BENEFITS

ALTOS
rveda
Ayeru

ENERGY  IMMUNITY ST,

All-in-One

AYURVEDIC DAILY HEALTH SUPPLEMENT Capsule

Helps to Support Physical Energy

— Helps to increase Strength & Stamina

— Helps to remove weakness from the body

pr— Helps to Boost Immunity

e s to promote general Health

pu— Helps to age stress

s Helps to improve mental alertness and concentration
= Helps to relax mind & increases the ability to handle stress
— Helps to keep a person active and mentally fit

— Helps in the normal functioning of the nervous system

m 1 Capsule twice a day after food or as directed by the physician.
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ALTOS
?{L/u weda

SHATAVARI

TABLET
A unigue combinalion of Shalavari, Ashwagandha & Jiwanli
* Helps fo support femele reproductive system 3
* Helps to improve fertility !
* Helps 1o treot menstrual disorders M

* Helps 1o maintoin normal hormone levels
* Helps o promote loclotion LN

Helps to support female reproductive system

Helps to improve fertility
Helps to treat menstrual disorders
Helps to fight chronic Fatigue

Helps to maintain normal hormone level
Helps to promote lactation
Helps to boost immunity

Helps to increase Energy in the body

Helps to treat common issues like Heartburn,
Acidity, Stomach ulcers and Dysentery

SHATAVARI
TABLET

=p Helps to purify the blood

=» Helps in flushing out toxins from
body through urine Rich in Anti-
Inflammatory properties

SHATAVARI,
ASHWAGANDHA &

JIWANTI
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Shilajit Syrup

Shilaj it is an
important medicinal

herb in Ayurveda
and is referred as

Rasayan.

- It contains almost 84 essential Minerals which includes

= Triterpenes, Fulvic Acid, Humic Acid, Iron, Magnesium,
Retinol, Vitamin B,C and E.

= Strengthens Immunity
= Helps to fight chronic Fatigue

= Plays an important role in treating ailments

= Skin Disease, Kidney Stone, Urinary Disorders, Respiratory
Disorders, Edema, Anemia, Epilepsy, Nervous System
Disorders, Stress and Anxiety

Kaunch Beej
Ga =] !
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ACHIEVER’S
Success Story
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ACHIEVER’S
Success Story
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ACHIEVER’S
Success Story
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Attributes consumers look for when

Buying Products

Quality

One of the main reasons people buy a product is
because they know it works. Whether they learned
about the product through personal experience or from
demonstration advertising, they have seen the
outcomes and choose that brand because of its
reputation for quality. In order to create a high-quality
product, a corporation needs use cutting-edge
formulation services to create the recipe.
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Altos Commitment to Quality

Altos manufactures all of its products in-house at its
own cutting-edge manufacturing facilities. Products
manufactured go through several rounds of quality
checks and have carved out a special place in the minds
of the consumers. All Altos products are manufactured
at Abhishek Pharmaceuticals' world-class
manufacturing facilities.

The certificates listed below attest to Altos's quality standards in offering its products

¥~ World Health Organization — Good Manufacturing Practices (WHO-GMP)

¥~ 1S014001:2015 - Environment Management System
¥~ IS0 9001:2015 — Quality Management System
&

Occupational Health and Safety Management System - OHSAS 18001:2007
‘¥~ USFDA (USFDA Regulatory Guidelines for Scientific and Medical Instruments

&~ Halal Certificate
14



Innovation

Sometimes the product their grandmother used
will be good for future generations, but more often
than not, everyone is looking for the next best
thing. In order to hold an audience's attention and
attract new customers, you must be innovative.
Innovation is also one of the most difficult
components for businesses to accomplish because
it necessitates a deep understanding of the
product.

Altos products — A Symbol for Innovation

Altos is a strong supporter of 'Made in India' products that are known for their quality and
innovation. Altos' state-of-the-art in-house research and development facilities are at the forefront
of innovation, benefiting Indian consumers. Altos' hallmark is innovation, which has helped it
establish a Pan-India presence over the last 20 years. Product innovation has given Altos a pride of
placein the minds of the consumers and they have immensely benefitted from it.

Safety

Safety testing and labelling are critical in assuring
consumer safety and brand trust, whether a
productis "all-natural” or "extremely flammable."
Verification investigations and stability testing
are provided by specialised analytical
laboratories, which push items to their breaking
point and identify any potential risks.

Altos — Safety Fidelity

Altos has built strong brand trust among
consumers by emphasizing safety testing and
labeling on all of its products.

Altos' manufacturing plant protocols include
verification investigations and safety testing,
which are provided by specialized analytical
laboratories that push items to their breaking
point and identify potential risks.
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Consumer Purchase

Decision:

Consumers have a significant impact on a product's future in the marketplace. A consumer's
purchase of a product is a step toward brand building initiative and demonstrates its likeability.

The most important step toward brand building is the purchase of a product, which signifies its
acceptance. The following consumer purchase decision is an important part of the Consumer
Behavior pattern and is important information for our readers when they go out to buy products:

Problem Recognition

= Post Purchase Behavior

Consumer Purchase

—=| Information Search

Decision Process

Purchase Decision

-~  Evaluation of Alternatives

ALTOS  ALTOS ENTERPRISES LIMITED @@ o/F\ )
T T Head Office: Altos Nagar, Humbran Road, L -D-| H H it
Health is Life Ludhiana-141008, Punjab, INDIA R s
ESTD : 20¢ Ph : 0161-5210000, Toll Free Number : 1800 137 5210
E-mail : info@altosindia net, Website : www.altosindia.net 1 6



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16

